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About Us Core Values

We fulfill client’s dreams through innovative
and very personalized Real Estate services.

Clients receive quality, family-grown service when working with our group.
Serving our state for almost 40 years, Colorado is more than our market. It’s our
home.

We fulfill client’s dreams through innovative
and very personalized Real Estate services.

When choosing a real estate agent, buyers and sellers want one that will put their needs first.

At Your Home Sold Guaranteed Realty - The Watson Group, we are committed to providing our clients with the best
possible service. We are a family business ranked as one of the top agent / groups in the Denver Metropolitan Area. We
attribute our success by always putting our client’s first, above all else. We are passionate about providing an excellent
level of service and care to each and every one of our clients. 

We have several GUARANTEE programs in place, which take the risk out of selling or buying a home with us. We believe
that by providing these guarantees, our clients will feel confident in working with us and know that they are our top
priority.

Team Relationships

We put ‘team’ ahead of self-interests 
yet genuinely trust, respect and view 
every team member as a source of 
pride to the rest of us. We are Vision-
driven, have fun and help each other 
succeed.

Service to Customers

It is our privilege to treat every 
customer like family, communicating 
proactively and exceeding 
expectations with one WOW 
experience after another. Our clients 
are sincerely grateful and anxiously 
recommend us to many others.

Productivity

We plan carefully, employ state-of-
the-art systems and work together 
as ‘one team’ to deliver extraordinary 
results seamlessly. We work hard, 
communicate proactively and have 
each other’s back, both individually 
and collectively.

Image

We are known as a very unique, 
personable and hard-working team 
of professionals that gets things 
done. We are an indispensable 
resource to the rest of our industry 
and the ‘go to team’ for excellence as 
well as opportunity.

Profitability

We are careful stewards of all 
resources and responsibly advocate 
for resources needed to pursue our 
Vision. We are profitable in order to 
live up to our Values and reward all 
team members.

Growth & Innovation

We embrace change and relentlessly 
pursue the leading edge in real estate 
services. We are responsible risk-
takers and learn from our mistakes as 
well as our successes.
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Wherever we go, whatever we do, whatever we say, we’ll ask ourselves first . . .

“Is it good for Your Home Sold Guaranteed Realty - The Watson Group? Does it honor our Values?”



Image & Appearance
How do you control the way clients perceive you
and make a great first impression?

As a real estate agent, you are often the face of our company. When
meeting with clients, you want to project an image of professionalism
and competence. One of the easiest ways to do this is through your
clothing choices.

Dressing in business attire conveys that you are serious about your work
and takes pride in your appearance. It also shows that you are respectful
of your clients’ time and are ready to conduct business. 

By dressing professionally, you can also help put potential clients at ease
and build trust.

Remember, when representing our brand, you are an ambassador for the
company. Dressing the part will help you close more deals and grow your
business.
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The Brand
We are all about making an instant connection with
clients.

The power of branding is undeniable. Great brands build strong bonds with their
audience by being consistent. They are instantly recognizable and invoke emotion.

Your Home Sold Guaranteed Realty - The Watson Group is a well-established name in 
the real estate industry, and we want to maintain our relevance by staying true to what 
makes us different. 

We work hard on building lasting relationships by staying true at all times, no matter 
what the task may be. This means representing a common language across different 
mediums and being true to our roots when it comes down to the details such as design, 
brand guidelines are important for us so that we always know what’s coming next!

Marketing Goal and Objective:
Create Direct Response, Retargeting/Remarketing trust based marketing designed 
to create a steady flow of direct responses back to our office of Sellers/Buyers. Thus 
redefining the role of the inside sales agent. Every marketing system we put in place 
needs to be in harmony with this.
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Primary Logo Secondary Logos
Your Home Sold Guaranteed Realty Group
combination logo with The Watson Group
is the primary graphic element that
identifies our brand.

There are certain instances where the use
of a secondary logo may be necessary.

This trademark logo makes our print media, websites, social
media, and other visual communications easily identifiable,
enhancing our brand presence and professionalism. Since 
our logo plays a key role in making our brand recognizable 
and memorable, it is required to appear on all marketing and
communication pieces.

Clear Space
To ensure legibility, allow enough space around the logo to
keep it clear and uncluttered. This space isolates the mark from
any other competing graphic elements that may conflict with,
overcrowd, and ultimately lessen the impact of the mark.

Exceptions
There are some instances, such as novelty items,
where these dimensions will be too large. In
such cases, please use your own discretion to
determine proper size and clear space.

Minimum Size
The smallest the logo
should be represented
is .75” high.

Stacked
Use this version of our logo when you are using the logo as your
profile picture on social media.

Black
Use this version only when the color or white
logo will not visually work within your design
piece.

White
Use this version when you are printing the logo
over a blue background, or if this logo would fit
on your design piece better than the standard
four color logo.
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Logo Dont’s
A few rules are necessary for maintaining
the integrity of the brand.

Maintaining the integrity of a brand’s logo is crucial for a
multitude of reasons. Firstly, a logo is often the visual face of a
company, representing its identity and values. Consistency in its
appearance across various platforms and media is essential for
building and reinforcing brand recognition. Any adjustments to
the logo can lead to confusion among consumers, as they may 
no longer associate the modified logo with the established brand
they know. Secondly, a well-designed logo has been meticulously
crafted to convey a particular message or emotion, and altering 
it could dilute its effectiveness. Furthermore, consistent use of 
a logo builds trust and credibility with customers, as it signifies
stability and reliability. In essence, the rules regarding the non-
adjustment of a brand’s logo are in place to safeguard brand
identity, maintain consumer trust, and ensure a unified and
lasting visual representation of the company.

A Don’t rotate the logo.

B Don’t stretch or skew the logo.

C Don’t enclose the logo.

D Don’t add a drop shadow to the logo.

E Don’t alter the color of the logo.

F Don’t crowd the logo. Always leave white 

space around the logo. 

G The size of the name of the firm must be 

greater than or equal to the size of the 
name of the Licensee.

D

G

A B

E

C

F

CONTACT US

JOHN
DOE
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Typography & Tone
Typography and tone are important elements of
all real estate marketing materials.

In the world of real estate, first impressions are everything. That’s why
typography and tone are so important in creating marketing materials. 

The right typeface can convey luxury and sophistication, or down-to-
earth friendliness. And the tone of the copy should match the overall feel
of the piece. If you’re selling a high-end property, for example, you’ll want
to use language that is elegant and understated. Conversely, if you’re
targeting a more budget-conscious audience, a casual and friendly tone
will be more effective.

By taking care with typography and tone, you can ensure that your real
estate marketing makes the best possible impression on potential buyers
and sellers.
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Typography Overview Primary Typeface
Used correctly, typography can evoke emotion or fit a certain
style. Careful selection and consistent use of a typeface can
be just as important as color and imagery when creating and
solidifying a professional brand.

There are many benefits to using Montserrat and Rockwell as our typefaces. They are both
widely used and well-respected for their readability, versatility, and stylishness. They are also
very professional-looking, which can give our designs a more polished appearance.

Although they share some similarities, each typeface has its own unique strengths that
make it well-suited for different applications. For instance, Montserrat is often used for body
text because of its strong horizontal strokes and open counters, which make it highly legible
at small sizes. Rockwell, on the other hand, is more commonly used for display purposes due
to its thick strokes and geometric shapes, which give it a distinctive look that helps it stand
out from the crowd. Ultimately, both typefaces are excellent choices that can be used to
great effect in a variety of design projects.

Bold

Regular

Medium

Primary Font Montserrat
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0
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Secondary Typeface Text Hierarchy

Bold

Italic

Regular

Secondary Font

18pt

36pt

42pt

24pt

48pt

12pt Body

10pt Body

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.

Rockwel
l
A B C D E F G H I J K L M N O P Q R S T U V W
X Y Z a b c d e f g h i j k l m n o p q r s t u v w x
y z
1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X
Y Z a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0

The Watson Group
The Watson Group
The Watson Group
The Watson Group
The Watson Group

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 

dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea

commodo consequat.
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A clear color palette is a critical element of any
real estate brand identity.

Color is one of the most important aspects of any marketing campaign.
The right colors can help convey the desired message, while the wrong
colors can turn potential customers away. For this reason, real estate
brands must carefully consider their color palette when creating
marketing materials.

The colors should be chosen to reflect the brand’s identity and target
audience. They should also be complementary, so that they work 
together to create a cohesive look. When used effectively, color can be a
powerful tool for attracting attention and driving conversions.

Our color palette is used not only to reinforce the cohesiveness of our
brand, but also communicate a certain feeling. By using consistent colors
across all our branding efforts this not only ensures cohesiveness but also
creates an easily recognizable brand. 

Color Palette



Primary Brand Color Secondary Brand Color

Hex: #437cbf

RGB: R:67 G:124 B:191

Pantone+ Coated: 660 C

Pantone+ Uncoated: 285 U

4-Color Print (CMYK): C:76 M:47 Y:0 K:0

The primary color in The Watson Group’s brand identity is blue. This color is known
to have a calming effect, evoking the tranquility of the sky and ocean. Blue also
communicates qualities of trustworthiness, dependability, security, and a sense of
responsibility.

Hex: #000000

RGB: R:0 G:0 B:0

Pantone+ Coated: Black C

Pantone+ Uncoated: Black U

4-Color Print (CMYK): C:50 M:50 Y:50 K:100

The secondary color within The Watson Group is black. Frequently utilized by
businesses to exude a sense of classic sophistication, black symbolizes prestige, value,
timelessness, and elegance.
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Alternative Brand Color Alternative Brand Color

Hex: #f32836

RGB: R:243 G:40 B:54

Pantone+ Coated: 1788 C

Pantone+ Uncoated: Bright Red U

4-Color Print (CMYK): C:0 M:96 Y:83 K:0

While it’s imperative to maintain the overall consistency of the brand’s message,
employing alternative colors to emphasize specific elements serves to generate contrast
and captivate the viewer’s attention. The color below is utilized in graphic elements, such
as banners, arrows, and more.

Hex: #f6cf3f

RGB: R:246 G:207 B:63

Pantone+ Coated: 129 C

Pantone+ Uncoated: 7404 U

4-Color Print (CMYK): C:4 M:16 Y:87 K:0

There are occasions when our brand will need to accentuate specific graphic
elements and website URLs in our marketing materials.
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Alternative Brand Color

Hex: #b12029

RGB: R:177 G:32 B:41

Pantone+ Coated: 7621 C

4-Color Print (CMYK): C:21 M:99 Y:95 K:12

At specific instances, our brand may require the emphasis of particular
graphic elements and text within our marketing materials, such as the text
featured on our House Talk sign.
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Cross-Media Marketing
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The Watson Group uses a rigorous cross-media
marketing system.

Email

Print Media

Direct Mail

Website

Social Media

We employ cross-media marketing to engage with our clients and
potential customers through a diverse array of channels, including social
media, websites, landing pages, blogs, print ads, direct mail, newsletters,
email, and more. Each of these channels operates independently,
featuring its distinct marketing strategies and objectives.



Photography Overview
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Photography is one of the most vital elements of
our brand identity.

Good photography is an essential part of any real estate business. After 
all, potential buyers will want to see photos of the property before they
decide whether or not to schedule a showing. 

Even if a buyer is only looking at properties online, high-quality photos
can make all the difference in whether or not they click on a listing. That’s
why it’s so important to hire a professional photographer who knows 
how to show a property in its best light.

By taking the time to invest in good photography, our brand can ensure
that our listings stand out from the competition and attract serious
buyers. In today’s competitive market, that can make all the difference.



Clear, Crisp Photography Purposeful Photography
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Correct
Clear and crisp image
highlighting the exterior
front of the house.

Correct
Clear and legible features
of the kitchen.

Incorrect
Busy, stretched, or
over- exaggerated
image.

Incorrect
Blurry, pixelated image
with illegible details.

Maintaining the quality and integrity of real estate photography is vital for accurately representing properties, creating
a positive first impression, and ultimately facilitating successful real estate transactions. It’s a fundamental aspect of
effective real estate marketing and should be prioritized in all property listings and promotional materials.

Correct
Calls attention to cozy
breakfast nook and view.

Correct
Highlights the exterior of
home and the patio area.

Incorrect
Cluttered kitchen that
doesn’t highlight the
usable cabinet space.

Purposeful real estate photography is about providing potential consumers with the most informative and engaging
visual representation of the property. It aids in decision-making, saves time, builds trust, and sets the stage for a
successful real estate transaction. Careful selection and presentation of images, along with an alluring first photo, are
vital components of effective real estate marketing.

Incorrect
Unappealing view of 
patio shrubs, and exterior
of home.



Matterport Overview
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Matterport gives agents the ability to create an
immersive, three-dimensional virtual tour.

A potential home buyer wants to know as much as possible about a
property before making an offer, and providing a Matterport tour of the
home is sure to stand out from the competition.

A Matterport tour is a three-dimensional virtual tour that allows the
viewers to explore a property at their own pace, getting a feel for 
the layout and flow of the rooms. This is an especially valuable tool 
when viewing properties that are located in another city or state, as it
eliminates the need to travel in order to see the property in person.

In addition, Matterport tours can be shared easily with friends and 
family who may be involved in the decision-making process, making it a
powerful marketing tool for agents.
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3D Home Tour Inside View
Engage your customer like never before! Potential buyers are shown to be 300% more engaged with a Matterport 3D
virtual tour than they are with 2D imagery.

Dollhouse View
Allows potential buyers
to view the home from
every angle from an
outside perspective.

They can rotate 
the home to view
angles they may not
otherwise see.

Tools Panel
View Dollhouse
View Floor Plan

Floor Selector
Measurement Mode

A One of the most interactive and immersive parts of this marketing enhancement is the inside view, which lets
potential buyers freely take a virtual tour of the home.



Home Tour Overview
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A video tour is an excellent way for our agents to
showcase a property.

A video tour is an excellent way for potential buyers to get a feel for a
property without having to physically be there. It also allows them to take
their time and really see everything the property has to offer.

It also provides an opportunity to highlight unique features or selling
points that might be missed in photos. A video tour can also generate
interest in a property that has been on the market for a while.

By giving potential buyers a new way to view the property, they may be
more likely to schedule a showing.

In addition, a video tour can help agents stand out from the competition. 
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YouTube Video Home Tour Video Branding

Our YouTube channel is used to host a detailed video
home tour for all the properties that we have on the
market for sale. These videos give prospective buyers
an immersive experience and allow them to take a
virtual walk-through of each property. We also use the
description section to cross promote.

Our YouTube channel branding includes a striking property thumbnail, as well as our stacked logo showcased
throughout the video. At the end of each video, you’ll find an outro that features our logo plus contact information.
Additionally, we have added an end card with a subscribe button and playlist for continued viewing options.

Promoting a property through Video Home Tours is an essential step in the
marketing process.

Establishing a brand identity is critical for the success of your brand.
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Website Overview
A website is essential for any business that wants
to build credibility.

A website is an essential tool for any business, and real estate is no
exception. In today’s digital world, potential home buyers will often go
online first when they start their search. A well-designed website can
help a real estate agent to stand out from the competition and attract
more leads.

Furthermore, a website provides a convenient way for clients to view
listings and properties, schedule appointments and learn more about
our brand. 

In addition, a website gives us an opportunity to rank higher in search
engine results, making it more likely that potential clients will find us
when they are looking for someone to help them buy or sell a property.
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Templated Website Custom Website
Our company has been utilizing the power of digital marketing for many years now. We have a website that is built on a
template format through Success Website, giving us a presence in the virtual world for decades. To further strengthen
our online presence, we use Engage platform to capture leads and manage customer relationship management (CRM).
This combination allows us to maximize our potential in digital marketing and create an even more powerful web
presence.

Our custom website is a reflection of our brand identity and mission. Here, our blog provides interesting insights into
the home buying and selling process, as well as a wide variety of free resources to support people through their journey.



Blog Overview
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A blog can be a valuable tool for a real estate
agent.

By sharing industry news, insights, and tips on our blog, we can build
trust and credibility with potential clients. An updated blog also helps to
keen an agent’s name top-of-mind, making it more likely that potential
clients will reach out when they are ready to buy or sell a property.

In addition, a blog can be a great way to connect with other professional
in the industry, such as loan officers, home inspectors, and title
companies. By establishing these relationships, an agent can make the
home buying and selling process smoother and simpler for their clients.

One of the most important benefits of real estate blogging is to boost
our search engine ranking and to drive traffic to our site.
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Blog Posts Blog Images
We are committed to providing unique and authentic content that will rank
high on Google’s search engine results page.

Blog posts are more engaging when they include images that relate to the
content in the blog.

We want our blog posts to be as original and engaging
for our readers. We strive to provide high-quality
content but also ensure its uniqueness.

We work hard to create content that stands out from
the crowd, without compromising on quality. Every
post goes through a rigorous process of plagiarism
scanning before it even gets published online.

We use images that are high
quality, relate to our blog
content and either royalty 
free or from paid stock 
image sites. This ensures that
we do not have any copyright
issues.

For this blog topic of “selling”
we chose to use an image of
a couple holding up a for sale
sign outside of a home. This
directly relates to the topic 
of our blog post and creates
just enough context for our
readers. 



Business Cards
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A well designed business card will help you
stand out in the crowd.

First impressions matter and our business cards are a crucial part of our
brand and increasing brand awareness.

Not long ago, business cards were one of the few options available to 
get connected with prospective clients. These days, online marketing is
rapidly replacing traditional, paper-based marketing. 

Business cards are easily distributable and can help you capitalize on any
in-person interactions you have with potential clients. They’re essentially
micro-marketing resources and serve as instant calls to action for any
prospect conversations.



Group Business Card Agent Business Card

Front of Card Back of Card

Our team’s business card template serves as a powerful tool for highlighting our branding, showcasing our group’s
identity, and presenting multiple calls to action. It plays a crucial role in our marketing strategy, particularly when
included with our expired listing mailers. By consistently presenting our brand and offering clear calls to action, we
aim to create a lasting impression and encourage prospective clients to engage with our team and services. This
comprehensive approach reinforces our commitment to client service and maximizes our outreach efforts in the
competitive real estate market.

Front of Card Back of Card

Our agent business card template is designed to accentuate our distinctive branding, showcase individual agents, and
offer a range of compelling calls to action. These cards serve as a valuable tool in our marketing efforts, enabling us to
establish a strong presence in the real estate industry. They not only convey our brand identity but also empower our
agents to connect with potential clients and provide them with meaningful options for taking the next step in their real
estate journey. These cards are a fundamental aspect of our strategy to build client relationships and drive successful
transactions.
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Tri-Fold Brochure
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Stand Out in the Community: The Importance of
Homebuyer and Homeseller Tri-Fold Brochures

In the competitive world of real estate, it is essential to have effective
marketing materials that can attract and engage potential homebuyers
and homesellers. Homebuyer and homeseller tri-fold brochures are
among these marketing tools for The Watson Group. These brochures
provide an overview of the services offered, the benefits of working with
us, and the unique advantages we offer.

Overall, having strong homebuyer and homeseller tri-fold brochures 
is a game-changer for The Watson Group. They can help attract new
business, build brand awareness, and differentiate our company from
competitors. By investing in high-quality marketing materials, we can set
our real estate company up for long-term success in a highly competitive
industr y.
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Homebuyer Tri-Fold Brochure Homeseller Tri-Fold Brochure
Our homebuyer tri-fold brochure is a powerful marketing tool meticulously crafted to cater to the needs of potential
homebuyers. Within its pages, it offers in-depth insights into how prospective buyers can unlock substantial savings 
on their home purchase. By delving into the intricacies of home pricing, it effectively outlines the advantages of wisely
priced properties and, just as importantly, elucidates the pitfalls of homes that are overvalued. This informative resource
serves as an invaluable guide for individuals navigating the real estate market, empowering them to make informed
decisions and secure their dream home while optimizing their financial resources.

Our homeseller tri-fold brochure is a tailored marketing gem, designed to cater to potential home sellers’ needs with
precision. It serves as a comprehensive resource, offering a wealth of detailed information about the art of strategic
pricing, backed by data-driven insights. Within its pages, it expertly highlights the numerous advantages of accurately
priced homes and provides a discerning look into the perils of overpricing. Furthermore, it offers a strategic roadmap on
how to achieve the price you both want and need for your property. This indispensable guide empowers home sellers
with the knowledge and tools to make informed decisions, optimize their property’s value, and embark on a successful
and lucrative selling journey.



Property Brochure
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A Real Estate agent’s property brochure is one of
the most important marketing tools.

A property brochure is an essential tool for any real estate agent. It
provides potential buyers with a comprehensive overview of the property,
including its features, amenities, and location. It also helps to create a
sense of excitement and anticipation about the property, which can
encourage potential buyers to make an offer.

By providing potential buyers with all of the relevant information upfront,
you can save time by avoiding having to answer the same questions over
and over again.

In addition, a property brochure can be valuable marketing tool, helping
to generate leads and interest in the property. For all these reasons, it 
is important to have a well-designed property brochure that accurately
reflects our branding and the listing.



4-Page Property Brochure 4-Page Property Brochure Inside
Our brochure is designed to provide essential information about the property, including videos, descriptions, and
contact details for the agent. It also provides a wealth of additional information such as community info and links 
to reviews. The front of our brochure showcases the property with its House Talk ID and QR Code along with other
pertinent details. On the back, you’ll find more detailed information about the property including photos, description,
and contact details for the agent. With all this in one place it’s easy to get an overall view of what’s available when
considering a purchase. 

Our brochure not only provides detailed information about the features of our properties, but also showcases
stunning images that bring them to life. The interior pages feature additional photos taken from different angles and
perspectives that further highlight the amazing qualities of our offerings. These visuals will help potential buyers get
a better view of what they could be investing in and make an informed decision. With clear imagery, prospective
customers can visualize themselves living in one of our properties before even stepping foot inside it!
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Social Media
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In the past, real estate agents have relied heavily on word-of-mouth and
print advertising to promote their properties and brand. However, with
the rise of social media, there is a new tool at agents’ disposal that can
help them reach a wider audience of potential buyers.

Real estate social media allows our agents to share photos and
information about their listings with a large number of people in a
relatively short amount of time. 

In addition, social media provides a way for agents to connect with
potential buyers and build relationships with them. For example, we can
share photos of a recent open house on Facebook, Twitter, LinkedIn, or
Instagram, and then follow up with any interested buyers who inquire
about the property.

By using social media effectively, we add another layer to our marketing
efforts and reach more people than ever before.

Social media provides agents a way to connect
with their audience.



YouTube Branding LinkedIn Branding

Banner Template
Example of banner template
with safe zones for our design.

Final Banner
Example of what the banner looks like live on YouTube.

Using a YouTube banner is an important way to create brand awareness and engagement on your channel. A well-
designed banner should be eye-catching and include several calls to action, such as phone numbers, social media links,
or website addresses. 

Final Banner
Example of what the
banner looks like live

on LinkedIn.

Banner Template
Example of banner template with
safe zones for our design.

Size
1584 x 396 pixels

Having a consistent and attractive presence on LinkedIn is key to creating an effective professional network. One way
of achieving this is by customizing your profile with images that reflect your brand. 
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Facebook Branding X Branding

Final Banner
Example of what the
banner looks like live

on Facebook.

Banner Template
Example of banner template with
safe zones for our design.

Size
820 x 360 pixels

We use the same message on our Facebook profile, but with a couple of changes. Our logo design swaps out to feature
the group logo in place of our company logo, and we also use a stacked version as the profile picture. This allows us to
stay consistent across all channels while still conveying the right message for each platform. 

Final Banner
Example of what the
banner looks like live

on X.

Banner Template
Example of banner template with
safe zones for our design.

Size
1500 x 500 pixels

Having an effective X profile is essential for connecting with potential customers and building your brand. To help make
sure our message stands out, we use the same message on our X profile while altering the logo design in order to give
space for a profile picture. This ensures that our followers are immediately aware of who they are following and what we
stand for. 
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Pinterest Branding Instagram Branding

Final Banner
Example of what the
banner looks like live

on Pinterest.

Banner Template
Example of banner template with
safe zones for our design.

Size
1600 x 900 pixels

Our story pin designs feature a unified message that is integrated with our branding colors, ensuring a consistent visual
identity across all of our Pinterest profile content.

Final Profile Design
Example of what our
profile looks like live

on Instagram.

Highlight Icons
Example of our custom designed highlight icons.

Our Instagram feeds are equipped with custom-crafted icons, and our content showcases a range of vibrant social
media templates - all to create a unified brand image.
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Coming Soon | Open House Just Listed
Our upcoming open house and pre-listing social media templates bring our brand, agents, and listings to life! With the
open house template providing an image of the home along with event details, and a coming soon post featuring a
visual of the property exterior plus its address. 

Our “just listed” social media templates provide a wide selection of templates that are designed to help promote our 
real estate business. Our templates feature our branding and agent information while also providing clear calls to action
for potential buyers or sellers.
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Best Buy of the Day | Week For Sale | Upgrades | Reduced
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Our weekly top picks and daily listing social media templates are created to help spread the word about our
outstanding properties. Our listings are easy to share, and our weekly top picks are designed to give potential buyers a
glimpse of the best of what we have to offer. 

We understand how important it is to showcase our listings in the best light possible. That’s why we use a variety 
of templates to show off all the details and features that come with each property for sale. Our templates include
information about any upgrades or renovations made to the property, as well as any price reductions that may have
occurred since it was first listed. By using these different templates, we make sure potential buyers get a full picture of
what they’re getting when they purchase one of our listings.



Under Contract (Just Sold)
With our professionally designed social media templates, our agents can showcase their expertise and individual
branding while highlighting the property under contract. Our templates include clear calls to action that engage
potential buyers and make the process of finding a new home easier. 

Our “sold” social media templates are designed to showcase our brand, agent, and properties while providing clear calls
to action. Plus, they keep followers informed of the progress of all of our listings.
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Sold



Employment | New Team Members Testimonial | Client Review
We offer a variety of social media templates to highlight our branding, available positions and key points for specific
opportunities. Our goal is to provide candidates with all the information they need to make an informed decision about
their future career path.

Our testimonial social media templates are designed to showcase our five star reviews, highlight specific agents, and
provide a link for additional reviews.
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Quote / Inspirational Evergreen
Our templates feature eye-catching graphics and engaging quotes that will captivate our followers. Whether they’re
looking for motivational, inspirational or real estate related quotes, we have something for everyone. 

Our evergreen templates are an invaluable resource to help us reach our audience and boost engagement. We create
high-quality content that will remain relevant throughout the year. This ensures that customers remain engaged with
our brand and informed about services we offer, showcase our team, and highlight valuable resources.
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Ask Connect
Asking questions is great way to engage with our audience and encourage meaningful conversations. That’s why we
created ask templates - to help create a visual relationship with our interesting, though-provoking questions in order to
spark conversation and engagement.

Our connect templates are a great way for us to offer tips and tools to other agents in order to build positive
relationships and gain authority. We also use them to capture our audiences attention while providing invaluable
resources they may need in order to make an informed decision about buying or selling real estate. While some posts
may introduce our team and highlight specific recognitions.

78 79



Informative / Educational Blog Update
We strive to provide informative and educational content that is useful for our followers. Through engaging posts
and eye-catching visuals, we aim to spread awareness of our YouTube channel which contains a plethora of helpful
educational videos.

Our blog update social media templates allow us to craft engaging posts that feature eye-catching visuals as well as
headlines that draw attention to our content. We include a link in our descriptions so that readers can click through
directly from the post and read our latest articles. 
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Omnipresence
Our social media omnipresence is strategically designed to create a consistent presence of our brand across all social
media platforms. This involves a comprehensive and well-managed online presence that extends beyond just a single
platform, ensuring that our message and brand are visible and engaging across all social media channels.
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YouTube Thumbnails
Our YouTube channel serves as an excellent platform for presenting our exclusive deals, delivering essential insights 
to both buyers and sellers, and spotlighting our currently available properties. Here we don’t just share our offers, but
aim to provide valuable information that empowers both buyers and sellers throughout their real estate journeys. Our
meticulously designed video thumbnails not only reflect our branding but also serve as the initial hook, enticing viewers
to explore our content further.
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YouTube Thumbnails YouTube Thumbnails Listings
By combining visually appealing
content with a wealth of information,
our YouTube channel is not just a
platform for real estate promotion; it’s a
valuable resource for anyone interested
in the real estate market.

Additionally, our YouTube channel is a
window into the world of our listings.
We go the extra mile to showcase 
the unique features of each property,
giving potential buyers an immersive
experience.



Geofencing Office / Property Ads
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Geofencing: A Powerful Real Estate Marketing Tool to Target Prospective Buyers

Geofencing is an effective marketing tool that can be used to target potential
buyers in the real estate industry. By using geofences, a business can create
virtual boundaries around areas of interest and then serve up tailored ads or
content to those within these boundaries. This allows businesses to focus their
efforts on prospects who are likely interested in what they have to offer, such as
property listings for sale or rent. Through geofencing, businesses can increase
visibility and gain more eyes on their brand by serving targeted advertisements
directly to users’ mobile devices based on location data. 

Geofencing is a powerful way for us to reach customers with tailored messages
about our properties and services. It works by drawing a digital border around
certain locations - like our office, properties for sale, new home developments,
etc. - so that when someone enters one of these “fenced-in” zones they will
receive notifications or alerts from your business through apps. Geofencing also
allows us to track the movement patters of people within these predetermined
geographic area so we can better understand who our audience is and how 
they behave while in various areas near our office or property listings.

Office Geofencing
We use both 300x200
and 300x600 ad size for
a 5 mile radius. Our ad
runs Fri/Sat 12-7pm and
Sun from 12-5pm.

Open House Geofencing
We use a 300x200 ad size

for a 20 mile radius. Our ad
runs Thur/Fri all day and

Sat from 9am-2pm.

Property Geofencing
We use a 300x600 ad size

for a 20 mile radius. Our ad
runs Fri/Sat all day and Sun

from 6am-10pm.



Email Marketing
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In a competitive market, it is essential to keep our name in front of
potential clients and stay top of mind when they are ready to sell their
current home or to make a purchase. 

Email marketing allows us to cultivate relationships with leads, nurture
them through the sales process, and turn them into lifelong clients. 
It is also an efficient way to stay in touch with past clients and referral
sources.

It’s an extremely cost-effective way to reach a large audience. By sending
monthly newsletters, announcements, and listings, we can maintain
regular communication without having to pick up the phone or meet in
person. In today’s digital world, email marketing is a key part of our real
estate business.

Email marketing is a critical component of any
real estate business.



Email Newsletter Email Newsletter
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One way we keep ourself at the top of potential clients’ minds is by staying in active touch with them via our email
newsletter.

Our newsletter features several calls to action and value propositions along with useful information for both buyers and
sellers.



Email Newsletter
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Email Listings Email Listings
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One way we keep ourself at the top of potential clients’ minds is by staying in active touch with them via our email
listings

Our newsletter features several calls to action and value propositions along with useful information for both buyers and
sellers.



Direct Mail
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Nothing really shares your ability to get the job done as a successful real
estate marketing professional like direct mail postcards.

When someone is thinking about buying or selling a home, they want 
the agent on the job who has a track record of success. But how do you
share that track record and communicate your ability to get the job
done? Direct response postcards will achieve this goal.

Direct mail postcards are strong in terms of real estate marketing 
because they not only present the agent as the turn-to resource in 
a market area, but also successfully showcase the listing itself which
engages the seller, shows potential listing clients that you are marketing
on their behalf, and helps you create “buzz” in the neighborhoods you are
targeting, giving you an opportunity to connect with other homeowners
who are thinking about selling now or in the future.

EDDM Postcards are still one of the “foundation
builders” for real estate marketing success.



Just Listed Postcard Front Just Listed Postcard Back
On the front, our captivating branding sets the stage for an exceptional real estate experience. Introduces our
dedicated team and a stunning property, and a glimpse of the opportunities we offer. Offers our value proposition and
several ways to take action.

Flip the postcard to find our branding seamlessly carried to the back, reflecting our commitment to excellence.
Highlights our five-star reviews from delighted clients and showcases our team’s expertise. Showcases our offers and
several calls to action.
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Under Contract Postcard Front Under Contract Postcard Back
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The front of our under contract card proudly announces another success story. It’s a testament to our commitment
and expertise in guiding clients through the real estate process. The property marked “Sold” speaks volumes about our
capability to turn dreams into reality.

On the back, our branding remains consistent, reinforcing our brand identity. Clients’ testimonials underscore our
commitment to excellence. Our experienced team is here to support every step of the way. Highlights our offer and
provides several calls to action.



Sold Postcard Front Sold Postcard Back
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The front of our sold postcard is a celebration of success. It’s not just a property; it’s a testament to our unwavering
dedication and expertise in the real estate field. 

Turn to the back, and our branding remains a strong and consistent presence. Discover the voices of satisfied clients
through their testimonials, showcasing our proven track record. And again our offers and several ways to take
action.



Absentee Owner Postcard Front Absentee Owner Postcard Back
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Our absentee owner postcard offers our exclusive cask offer program on the front of the card. Bullet points explain how
the offer is a pathway to a hassle-free home sale. Provides a QR code to scan for instant access and a number to call or
text.

The back of the card encourages prospective clients to scan a QR code or text their address to a number in order to
receive a value on their home. It also highlights our testimonials and provides a website address to learn more.



VIP Home Finder Postcard Front VIP Home Finder Postcard Back
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Our VIP home finder postcard introduces our Exclusive VIP Home Finder System and provides a gateway for
prospective buyers to find their dream home. It also provides several calls to action.

The back of the remains consistent with branding and explains how our VIP Home Finder System works, making
potential buyers home search effortless not to mention several calls to action.



Variable Data Postcard Front Variable Data Postcard Back
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We also use a postcard that includes variable data printing (VDP) in which we personalize the postcard with the home
owners name and address for each recipient. This allows for a more individualized experience.

The VDP card highlights our exclusive cash offer program on both the front and the back along with QR codes and
several calls to action. This card encourages engagement and response rates.



Expired Direct Mail
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Real estate expired direct mail is a powerful marketing tool that allows us
to target homeowners who have recently allowed their listing to expire. 

By reaching out to these homeowners, we can provide them with viable
options for selling their home and potentially earn their business. When
we regularly send expired direct mail to people in our target market,
they’ll remember our name when it comes time to list their property.

In addition, expired direct mail is relatively inexpensive, making it a cost-
effective marketing strategy.

When used correctly, real estate expired direct mail can be a valuable 
tool for generating leads and expanding our business.

Sending expired direct mail is an effective lead
generating resource for agents. 



4-Page Mailer 4-Page Mailer with Markup
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In our comprehensive direct mailing strategy, each mailing package comprises our impactful 4-page mailer and
includes a carefully selected insert. This well-thought-out approach unfolds over an 8-part direct mailing system,
ensuring that our message reaches the intended audience consistently and effectively. The combination of our core
mailer and the strategically chosen insert enhances the overall impact of our campaign, delivering a cohesive and
compelling message to our target recipients throughout the campaign’s duration.

What sets this approach apart is the inclusion of graphical, hand-drawn markups, which add a unique visual layer to
the content. This curated combination of our core mailer, enriched with these personalized markups, is disseminated
through an 8-part direct mailing system, ensuring consistent and engaging communication with our intended
audience. This distinctive approach not only conveys our message effectively but also adds a personalized touch that
sets our campaign apart, making it memorable and engaging for our recipients throughout the entire 8-part mailing
series.Day of Expiration

5 Days

10 Days

15 Days

30 Days

60 Days

90 Days

120 Days



Insert Options Insert Options
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Insert Options Insert Options
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HOA Newsletter
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There are several important reasons why sending our real estate inserts
in the HOA newsletter is so important.

First of all, it ensures that our message reaches a wide audience of
potential customers. HOA newsletter are typically sent to all residents of 
a community, meaning that our insert will be seen by many people who
might be interested in buying or selling a home.

In addition, the newsletter provides an ideal opportunity to showcase our
listings in a professional and eye-catching way. By including photos and
other information about our properties, we can help to pique the interest
of recipients and encourage them to contact us for more information.

Finally, sending our inserts in the HOA newsletter helps to build goodwill
and credibility within the community. As a trusted source of information,
we can help to establish ourselves as a reliable and reputable company.

HOA Newsletters are a classic outreach strategy
of our marketing system.



Newsletter Newsletter
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Our HOA insert is thoughtfully integrated into the
newsletters of seven distinct Aurora communities, each
with its own HOA. This deliberate placement ensures that
our brand remains a consistent and recognizable presence
in the neighborhoods we serve.

Blackstone

Tallyn’s Reach

Tollgate Crossing

Saddle Rock North

Saddle Rock East & South

Murphy Creek

The Farm at Arapahoe County



Newsletter Newsletter
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Publication
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Having your own Newspaper Publication can be an effective way to increase your
brand awareness. By creating a publication that is tailored to our target audience,
we can ensure that the content is relevant and engaging. This helps to build trust
with our readers and create a loyal following. Additionally, having a dedicated
publication allows us to control the narrative around our brand and ensure that it is
portrayed in the best light possible.

By creating a publication, we also have the opportunity to showcase our expertise
and knowledge in the real estate field. We can use this as an opportunity to share
valuable insights, tips, and advice with readers which will help them make informed
decisions about their purchases. Furthermore, having a dedicated publication also
gives us more control over how often content is published and how it is distributed.
This ensures that readers are kept up-to-date on all of the latest news from our
brand.

Newspaper Publications create brand awareness within our
community and offer valuable information to our readers.



Newspaper Newspaper
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A comprehensive 12-page self-published newspaper offering
valuable insights for both prospective buyers and sellers, featuring
the latest real estate news and trends. Additionally, we thoughtfully
incorporate exclusive offers and testimonials from our satisfied
clients. This informative publication is widely circulated within the
communities we serve.

Blackstone

Tallyn’s Reach

Tollgate Crossing

Saddle Rock North

Saddle Rock East & South

Murphy Creek

The Farm at Arapahoe County



Newspaper Newspaper
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Signage
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While the real estate market hasn’t been exempt from the rising tide of
digital transformation, some old-school marketing tactics can still play
into an effective real estate marketing strategy. More traditional media
like print advertisements on grocery shopping carts, shopping mall signs,
bus benches, bus shelters, and even the traditional for sale sign often
provide a big boost in our marketing efforts.

Real estate signage is an important part of the marketing process, and 
by using a variety, we can ensure that our brand gets the attention it
deserves. 

By using signage within our marketing system, we can ensure that we 
are reaching the widest possible audience and increasing our chances of
generating interest and obtaining possible buyer or seller connections. 

Real Estate signage is one of the most important
tools within our marketing system.



Ice Rink Banner Building Exterior

Template
Example of ice rink signage for

Southlands Mall.

Size
96” x 34”

Neon Sign
Example of exterior building
signage at Southlands Mall.
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Shopping Cart Front Shopping Cart Directory
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Template
Example of shopping cart front
template with safe zones for our
design.

Size
10.69” x 7.75”
0.25” margin

Template
Example of shopping
cart directory template
with safe zones for our
design.

Size
5.187” x 7.75”
0.25” margin



Southlands Mall House Talk
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Size
22” x 28”
1” margin

Size
18” x 24”
0.50” margin



Bus Bench Bus Shelter
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Template
Example of bus bench template
with safe zones for our design.

Size
Trim: 84” x 24” 
Live: 82” x 22”

Template
Example of bus shelter template
with safe zones for our design.

Size
Trim: 47.5” x 68.25”
Live: 44.25” x 65.25”



Bootleg For Sale Yard Sign & Sold Sign
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Template
Example of bootleg template.

Size
24” x 36”

Size
24” x 30”

Size
24” x 30”



Template
Example of independent
agent template.

Size
24” x 30”

Independent Agent Signage For Sale Independent Agent Signage
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Size
18” x 30”

Size
18” x 30”



Open House Sign Home For Sale Directional
Template
Example of Open House signage.

Size
24” x 36”

Template
Example of Home for Sale
directional signage.

Size
24” x 36”
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Open House Directional Buy this Home Directional
Template
Example of Open House
directional signage.

Size
24” x 36”

Template
Example of Buy this Home We’ll
Buy Yours directional signage.

Size
24” x 36”
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Video Ad Snippets Video Ad Snippets
Template
Example of Seller’s Report free ads.

Size
“1080 x1080"

Template
Example of Buyer’s Report free ads

Size
“1080x1080"
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Video Reels Video Reels
Examples of our thumbnails to catch our target audience attention and gain views
 
Size    “1080 x1920"
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Video Reels Video Reels
Examples of our thumbnails to catch our target audience attention and gain views
 
Size    “1080 x1920"

151 152



Service for Life Newsletter Print Version
Our 4 page service for life newsletter examples:
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Homeward Bound Newsletter Print Version
Our 4 page homeward bound newsletter examples: The templates can be found through the coaching site
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Cover designs for Buyers Reports
Examples:
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Cover designs for Sellers Reports
Examples:
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